February 11, 1980 


REVISED BASIC ICOSI POSITION PAPER 


1. Medical Controversy 

ICOSI acknowledges that there is controversy over many 
aspects of the general area of smoking and health. 

There is disagreement among medical and scientific 
experts as to whether the reported associations between 
smoking and various diseases are causal or not. 
Accordingly, there is a continuing need for further 
scientific research and it remains the policy of the 
ICOSI member companies to support this research, in 
particular where it is deemed desirable by the local 
industry that it should provide funds for this purpose. 

2. Industry Stance and Relations with National Manufacturers' 
Associations 

To be effective in dealing with the problems arising from 
this controversy, the tobacco industry as a whole should 
be seen to be responsible and, within its area of 
competence, authoritiative. Therefore, it is important 
that the industry ensures that all appropriate members 
are kept advised of pertinent scientific, political, 
social and other developments. 

In opposing the incautious imposition of constraints 
and any unnecessary restrictions, on...smoking, ■ ICO.SI. . . 
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with one voice and this can best be accomplished by 
national associations of manufacturers. It is our 
policy to maintain close liaison with the associations 
and to give them maximum support on all smoking and 
health matters. Where such associations do not exist, 
we aim to encourage their establishment wherever possible. 

3. Social Awareness, Responsibility and the Social Acceptability 
of Smoking 

Because there is general sensitivity in respect of our 
products per se, we should at all times be particularly 
vigilant in ensuring that we remain beyond reproach 
concerning the ordinary duties and obligations we owe 
to both our consumers and our employees. Our legitimate 
objectives must include protection of the interests 
of our consumers, employees, the trade (retail and whole¬ 
sale) and tobacco farmers. Whilst the opponents of 
smoking may use emotional arguments rather than 
scientific facts in their attempts to make smoking 
socially unacceptable, we must ensure that we never 
knowingly mislead our consumers who must believe that 
the industry, at all times, is acting responsibly 
and with concern for their interests. We should state 
quite properly and responsibly that view of the smoking 
and health controversy which recognizes that the causation 
issue remains controversial and unresolved. We also 
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should assert that to date there is no convincing 
scientific evidence to support the contention that the 
non-smoker is harmed by the tobacco smoke of others, 
while, at the same time, recognizing that both smokers 
and non-smokers should be considerate of each other. 

4. Disclosure of Information 

Results of research, scientific or otherwise, sponsored 
by ICOSI or a national association should be made 
available, as appropriate, to all national associations. 

Of course, the sponsor has a right to stipulate whether 
or not public use can be made of such studies and, if 
permission is forthcoming, the national associations 
can then decide whether and how such studies should be 
used in their countries. 

5. The Role of Government in a Free Society 

The industry believes that the role of government in a 
free society with reference to the use of long established 
consumer products is to inform people, give them the facts 
or see that they are given the facts, and leave the 
exercise of free choice to the individual. 


6. Warning Clauses 

If governments insist upon warning clauses 

(i) manufacturers should require the inclusion of 

an attribution to government of any warning clause; 
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(ii) reference to specific diseases must be strenu¬ 
ously resisted. 

7. League Tables and Maximum "Tar" and Nicotine Limits 
There exists no valid scientific basis for combining 
into a single index number the measurements of different 
chemical compounds found in the smoke of an individual 
cigarette brand so as to represent a measure of com¬ 
parison to other brands. Such an aggregation implies 
unjustifiable conclusions regarding the strength of 
association between certain chemical compounds and diseases. 
The introduction and use of such arbitrary indices of 
hazard should be resisted wherever possible. The 
imposition of maximum "tar" and nicotine yields, 

as well as attempts by governments to tax high "tar" 
products differentially to those with lower deliveries, 
should be resisted. 

8. Advertising 

ICOSI should play no role in the regulation of the 
advertising or marketing activities of its members 
since, where appropriate, this is best left to national 
industry associations. Nevertheless, ICOSI should help 
to advance the industry view that there is no valid evidence 
to support the contention that advertising increases total 
consumption of cigarettes. Advertising does affect the 
sales distribution among individual companies or specific 
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brands. In attempting to obtain the best possible 
shares of the market, cigarette manufacturers have used 
competitive advertising to inform the consumer of product 
availability, modifications and innovations which have 
been influential in such areas as the swing from plain 
to filter cigarettes. 

The industry should resist restrictions on media ad¬ 
vertising; and recognize that, in the area of voluntary j 
agreements with governments, there is a limit beyond 
which the industry cannot make further concessions. 

Product Liability 

/ 

ICOSI should keep aware of, carefully examine and take 
appropriate action with respect to the laws and propose 
changes in the laws concerning product liability. 
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